
Chepstow Town Council Proposal 
 

Councillor Alan Horne 21st April 2021 
 

Subject: Market Communications and Public Participation Strategy 
 
Background 
Local Government (Wales) Democracy Act 2013 requires Councils to adopt openness and 
transparency and providing information to the public that enables Councillors to demonstrate their 
public role. 
 
The LGE Act 2021, which will come into force in May 2022 requires: 

 Councils to encourages more diverse range of members of the public to engage with local 
democracy; 

 the preparation of a “Public participation strategy” with the aim of making it easier for 
members of the public to understand how local government functions; how it makes 
decisions; and how local people can follow proceedings, input their views (public right to 
make representation) and have them taken into account; 

 a scheme to deal with e-petitions; 

 access and participation of members of the public in meetings; 

 preparation of an annual report. 
 
Welsh LGA has prepared a Social Media guide for Councillors  
 
Proposal 
To establish a working group to draft a costed, modern Market Communications and Public 
Participation Policy which will enable effective two-way communications: 

 with residents; 

 between councillors; 

 between councillors and the office of the clerk; 

 with other Government entities; 

 with community interest groups; 

 with media. 
 
The draft policy to be submitted to the May 2021 Council for discussion and decision. 
 
The Policy must be designed to improve engagement with the community whilst respecting 
confidentiality and support the council: 

 meeting its statutory duties and legal obligations in arriving at lawful and appropriate 
decisions and expenditure of public funds within its legal powers.  

 operate in a democratic, transparent, consultative, evidence based manner supporting 
social, economic, environmental and cultural well-being of the community; 

 increase the visibility and knowledge of the work of the Councillors; 

 increase its credibility which in turn should assist attracting new Councillors. 
 
Communication tools include: hybrid meetings, video conferencing e.g. teams & zoom, Emails, 
Social media e.g. facebook, twitter, WhatsApp, Web sites, survey tools e.g survey monkey, Notice 
Boards, letters, workshops, flyers 
 
Outputs include: Minutes, Reports, Decisions, Work plans, Policies, Press Releases, Training, 
Workshops. 


